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Two questions will be answered through this short guide: 

 

Are my current strategies as effective as they could be? 

Are there any opportunities that I am missing out on? 

 

While the questions are unassuming, they are responsible for 

creating billions of dollars in economic activity every year.  

Use this guideline to re-evaluate your processes at high level.  

 

There is no more valuable information for aspiring business 

owners out there. Period. Finding clarity, direction, and actual 

insight is a treasure. We’ve experienced it ourselves.  

 

Stop wasting time. Read this. Learn and apply the information. 

Ask Us Questions. Try to follow my mind flow (Good Luck) 

Succeed. 

What Will I Learn? 

“ 
Love your family, work super 
hard, live your passion 

Gary Vaynerchuk 

“ 



This micro-book will always feel incomplete to me. Not because it’s not 

built pretty (it’s not meant to be), it’s that there’s so much to the industry. 

 

I would write out everything that I’ve learned over the years from the 

logistics of  SEO, how to manage campaigns, copywriting, advertisements, 

conversion rates, optimization, content marketing, split tests, and so much 

more. 

 

BUT… It won’t make a difference. The resources to learn are out there. Go 

and do so. I’ve spent over $45,000 on digital marketing courses, leadership, 

advertising, e-Commerce, Business Development, etc. 

 

I could have skipped hundreds of  hours of  time and a made whole lot 

more money if  somebody would have just stood by my side and gave 

actionable direction. 

 

If  somebody mentored me and gave me simple advice and positive 

motivations.  

 

That’s what it’s all about. ACTIONABLE DIRECTION. 

 

If  you take the time to read through this e-Book, you are already ahead of  

the game. You will have brainstormed, looked at things in new perspectives, 

and took a look inside the brain of  somebody who cares about the craft.  

 

There’s a reason I do what I do the way I do it.  

It’s the only way to actually help. 

 

Providing Actionable Direction. 

That’s what I do. 

That’s why you’ll win. 

Intro… 



Our Team 
The Backbone of Client Success 

Being a family man all my life and growing up a large family, I 
knew being a father was in my blood. Watching my father take 
care of his family, working for a major business data company 
you’ve all heard of. 
 
the business world fascinated me, and I knew I had to do him 
proud and create my own success. 
Dreaming of future success, I pictured cabin trips in the winter 
and a home in Costa Rica in the summer. It was all up to me. 
 
Growth by Design is the culmination of years of sacrifice and 
hard work. Upon learning the pains that my customers were 
going through in their business, I made it my mission to bring 
PERSONALITY and Enterprise level marketing to the every man.  

Dylan Heinkel  - Founder 
At just 6 months old, my daughter did not believe in Santa Clause 

Kylee Chlopecki 
The People Person 

“Your business is our business!” 
I love what I do here. Nursing is in my 
blood and was my passion. And now, I 
get to nurse your spirits and get you 

motivated in the right direction! 

 

Aiyana Johnson 
Creative Marketing Director 

“The Newbie” 
I have a passion for art and the spiritual. 
After studying anthropology in college, I 
wasn’t sure what career would be.  
This company is Artistic Anthropology in 
action! I love it and hope to retire here. 

 



Our Current Focus 
Visit LinkedIn for Case Studies, Guarantees, Services, Documentation and More 

 

Learning Resources 
How to be Proficient In Marketing Your Product or Service 

Learn More About Why We're the Best 

Who We Are, What We Do, and Why 

 

 

Campaign Launch Platforms 
Done-for-You Market Domination 

Done-for-You Quick Launch Funnels 

 
 

In Depth About Us 
20 Minutes of in Depth Video on Our Homepage 

Learn more about The Founder in Depth 

 

 

Self Development 
Becoming a client of Growth by Design, you will gain access to a collection of self 

development content that we’ve found to change the lives of ourselves and clients.  

 

You’ll also find free guideline to self development pdf on Dylan’s LinkedIn page. 

 

You will also find a comprehensive synopsis to a book called “Think and Grow Rich” by 

Dale Carnegie. A must read for all professionals. 

 

Additional Resources 

“ 
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This audit is simple a 15 minute conversation and meet/greet to establish a 

first touch and to cover the basics behind your needs and to see if  we‘re a 

good fit or not. Our first chat will be like speaking with an old friend. 

 

I'll provide some insight, a laugh, and a level of  trust you didn't think you 

could have with a "marketing guy". You will walk away feeling good. So loosen 

up a bit and have some good ol' fashioned conversation. Keep it real with me 

and ill do the same. 

 

I'm here to approach your businesses as a personal endeavor. Dive in elbows 

deep, crack open some clams, and share the wealth of  pearls hidden in the 

mud.  

 

------------------------------------------------------------------------------------------------- 

 

F.L.A.P.S. | V.T.M™ is our A-Z analysis and implementation process that 

will provide your company with the services and strategies that will allow your 

you to grow, month over month, for years to come. Have more clarity and 

results in weeks, instead of  years.  

 

With millions of  dollars of  Ad spend every year, and a clear cut A-Z process, 

we have helped thousands of  businesses surpass their growth goals and can 

help yours too. Based in Clearwater, Florida with a sister office in Fort Collins, 

CO, we are US based and we're as good as it gets #NotAnotherAgency 

 

Get a Free  
F.L.A.P.S. | V.T.M™ Audit 

“ 



is a comprehensive marketing and advertising process  

that lays a foundation of  growth. 

 

It is a paid and organic traffic generation machine. 

 

Providing CONSISTENT flows of  exclusive, 

pre-qualified, ready-to-buy appointments.  

Hundreds of  leads, qualified, automated, nurtured. Sold. 

Month after month, for years to come. 

 

F - Facebook Ads + Retargeting 

L - Landing Pages + Lead Magnets 

A - Automation + Data Tracking 

P - Pre-Qualifying your Leads 

S - Search Engine Marketing Mastery 

 

 

V.T.M. (Value to Market) 

Our V.T.M process gives our team a reliable process of  communicating 

your brand 

 

- Develop your unique voice and sales proposition 

- Clarify buyer personas allowing for valuable market segmentation 

- Develop creative value propositions that speak to your ideal customers 

 

By combining the right messaging, with the right market, then dominating 

both paid and organic traffic. When any piece of  this process is out of  

whack, it can, and will snowball into your results across platforms, and 

through your campaigns.  

 

The  
F.L.A.P.S. | V.T.M™ Method 



This process is effective in darn near EVERY industry. 

 

Roofing, Solar, and Construction Companies...  

e-Commerce, Financial Services, Franchises, and Start-Ups alike. 

 

Established Brands, Franchises, and Startups alike, 

Rolex to Aston Martin,  

Interior Decoration to Homebuilding,  

e-Commerce to e-Learning  

Financial Services to Real Estate 

Medical Professionals and MedTech Alike 

 

 

If  you work hard and dream of  "making it big", our process will 

bring you the clientele to do so. 

Industries 

“ 



The Goals 

ROI is the name of  the game. 

 

Automations that maintain relationships, build trust,  

and secure the appointment, without your input. 

 

Facebook advertising proven to bring in 

qualified appointments like WILDFIRE  

 

Industry leading, Google Certified, PPC campaigns 

Guaranteed SEO Results 

 

Becoming your market's "Go-To" in search results  

 

 

The goals of  the program: 

 

- No more call centers 

- No more social media 

- No more cold calling 

 

- No more buying resold leads 

- No more chasing deals 

- No more stress 

 

Do the systems work? yes 

Is there enough information here to call? yes 

Will you find value like me anywhere else? Heck if  I know. 

 

The only factor left in making a decision is trust.  

That can only be done after you dial that phone. 727-221-4552 
 

 

 

 

 
 
 
 

“ 



Complete Marketing Transformations 
Depending on your needs, this can include: 

marketing strategy outlines, branding and messaging strategy, sales frameworks, 

automation tools, web design, Google PPC account setup/optimization, Facebook 

campaigns, quick launch sales funnels, and more depending on your needs.   
 

First, we evaluate your current processes and provide both creative insights and 

marketing strategies that maximize your business’ potential for growth.  

 

Then, we set up and optimize most aspects of  your marketing strategy 

Once this is all finished, you can take over and maintain the campaigns yourself. 

We can also provide training calls to get your employees competent in processes and ad 

campaigns. 

 

Or, you can retain us on a monthly basis to have your campaigns managed and optimized 

every month.  

Consulting included. 

 

One Time Sales and Marketing Strategy Outline 
We will audit your marketing strategy and provide a detailed action plan to achieve your 

goals.  

Taking a look at Branding, Online Presence, SEO, Website, Social Media, and 

Competitive Analysis. 

Identifying ideal prospects, branding and messaging, sales frameworks, online tools, web 

design strategy, your current campaigns. 

 

Learn how to maintain an online presence easily, effectively, and with a low commitments 

of  time.  
  
  

Done-for-You Marketing Services 
Full solution marketing services. SEO, PPC, Display Ads, Remarketing, Email, Web 

Design, Call Centers, Marketing Automation Tools, and really, whatever it takes for 

maximum business impact. 

Solutions for  
Established Business 



The Entrepreneur and Small Business Success Program 
Have a trusted advisor to your sales and marketing growth. Somebody that will give it to 

you straight and won’t pull any punches and will keep you accountable for growing your 

business.  
 

You have access to me personally (up to a point) and I will guide you through every facet of  building an 

online presence and lead generation system that will save you time and bring you high value jobs.  

  

Messaging, Packaging, Copywriting 
How to craft your offer, speak directly to your perfect clientele, and SECURE the trust of  the people 

that need you most.  
  

Advertising and Lead Generation 
Maximizing your potential market reach with speed, efficiency, and scalability. 
  

Sales Process 
What happens to new leads and how we can maximize opportunity and take them to the next steps 

fluently and enthusiastically. 
  

Automation 
How to use digital software to organize the chaos and  
  
  

Mindset 
o Self  Awareness 
o Leadership 
o Attraction 
o Foundation 

Niche 
o Offer 
o Brand 
o Proof  of  Concept 

Sales 
o Sales Mindset 
o Pre-Sales Process 
o Call Flow 
o Onboarding 

Traffic 
o Referral 
o Organic 
o Pay Per Lead 
o Scale 

  

 
  

“ 



I am in the business of connection. The business of helping others and using my 
expertise for GOOD. Because of this, I have a strong desire to give away every 
strategy, process, and informative nugget possible.  

While I know that this e-book will make a massive impact,  

I feel as though I’m leaving you in the dust here. 

 

I could publish a 350 page book and still feel unfinished.  

 

That’s why I do what I do. 

 

I didn’t believe in my personal coach until I was shown the power that they 
possess. My business and my personal mindsets shifted and moved in ways I 
never could have done alone.  

I now get to use my marketing expertise to coach others through my own 
processes. To help people achieve the next chapter the way my own coach did.  

 

Coaching and consulting is where my future belongs. 

It gives me the chance to work alongside some amazing people.  

It gives me the chance to make a difference in peoples lives. 

It gives me the chance to use my experience and my overcrowded brain in a 
dynamic, creative, and insightful way every single day.  

 

I couldn’t be happier to be doing this for a living.  

 

I look forward to your success. 

Dylan Heinkel | Founder  
Growth by Design 
www.growthbydesign.biz 

Mobile: 727-221-4552 

 

Thanks for Reading. 

http://www.growthbydesign.biz/
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Automation and Freedom 

I kept this book as efficient and as valuable as possible for you. 

The one thing I ask, if you want to come out of this with something of worth, 

Take your time. Absorb the content and imagine it in your practice. 

 

Entrepreneurs and small business owners are born dreamers.  

We envision a future filled with a growing bank account, our dream house, a 
sports car, and a loving family. We picture margaritas on beaches in Mexico, 
encountering new cultures across the world, and buying an RV to travel the US. 

 

We build our business so that we can discover FREEDOM. 

 

Unfortunately, running a business, even a successful one can become a 24 
hour/day position.  

 

Even if we could afford the dream house, the car, and we have an amazing 
family… We have no time and copious amounts of stress. 

 

Our bodies take the brunt of our lifestyle. We have back pain, we skip workouts 
and healthy meals in lieu of getting work done. Our families take the brunt of this 
as well. They sense our stress. They want us home. 

 

And, we all ultimately want to retire before we’re 80. 

What do we do with our time once we’re free? 



In order to live free, we must make sure that our business is ready and capable of 
growth. The best part is… you don’t have to do any of this. 

 

This means having our employees, training processes, fulfillment processes, and 
external companies to handle financial, legal, and day-to-day operations. 

 

Some of us never make it to this point.  

But, once we have our internal processes tight and right,  

we can then design long term marketing plans to suit our income goals. 

 

We need strong, automated marketing strategies for increased sales opportunities.  

Your skills are what makes your expertise valuable. Not your marketing knowledge. Not 
skills in QuickBooks. How good you are or how beautiful your designs are. 

 

The only thing that will grow your business to be what you’ve always dreamed it to be 
is systemized processes combined with effective, scalable marketing strategies that will 
get your expertise out in front of the right people, to do the selling for you, and 
ultimately, give you the opportunity to bring your skillsets to the masses. 

Automation and Freedom 



An automated business growth machine is akin to a cake recipe. 

A cake recipe will give you the desired result, every single time.  

However, missing a single ingredient can ruin the whole thing. 

 

Our strategies are unique, creative, and extremely effective.  

 

The Recipe: 

1. Dedication to success 

2. Enthusiasm and belief in the process 

3. Understand, Develop, and Implement strategies that will grow your customer base 
and revenue directed towards short and long term goals. Dream big 

 

- Define the product or service that will bring you the greatest ROI (time and money) 

- Define your value proposition and marketing strategy 

- Identify and leverage your competitive advantages 

- Tailor strategies to position yourself against your competition 

- Identify and deeply understand your ideal prospects 

- Define and strategize a customer journey that speaks to you ideal prospects 

- Build effective lead magnets and sales funnels 

- Implement audience and segmentation strategy 

- Optimize market messaging and advertising offers 

- Consider landing page psychology to optimize for conversions 

- Automate your lead nurturing and lead closing strategies 

- Optimize and Flow Script your sales process (Tailored to your offers) 

 Do this for a fast sales process once their on the phone.  

- Traffic Generation through organic methods, PPC advertising, social proof, lead gen 
websites, and automated referral requests.  

- Understand your marketing analytics and ROI.  

- Scale and be ready for the flow of new customers (employees and processes) 

 

Ultimately, implement dollar in, X dollar out advertising campaigns. 

Use organic marketing to maintain brand and drive free sales. 

The Automated Recipe 



Now that your online presence and customer acquisition processes are in place, 

 you will have a steady stream of highly qualified leads. 

 

Now it’ll be time to automate and systemize the internals of your business. 

 

Fulfillment and Day-to-Day Operations (Not Included): 

Contractors, fulfillment teams, management, legal, accounting, HR, hiring, etc. 

Hire and outsource wherever possible. If your plan is to exit your business or to work 
less hours, you shouldn’t have to touch any of this in day-to-day.  

 

Sales Processes: 

Understand the customer journey in order to make sales calls more effective.  

 (we’ve already primed your leads through the online sales process) 

Develop dynamic sales scripts for your salespeople. Teach them AUTHENTICITY 

Great invoicing, onboarding, and fulfillment processes 

 

Automate Marketing, Sales Processes, and Customer Service: 

Train your marketing agency to implement YOUR strategies 

 (this way they cant take advantage of you and it’s cheaper) 

Get your leads on the phone with fantastic sales people: 

 Can be trained and hired for CHEAP, just have to know  

 where to look and how to train them in your process. 

Outsource your customer service (again, there’s a right way to do this) 

The Automated Recipe 
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Market Positioning 
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Market Positioning 

The first thing you learn in business is The Unique Selling Proposition (USP). 

 

When a customer is in the market for your industry, they have goals, fears, and biases. 

Because of the overwhelming information available online, you must have to gain their 
attention and highlight your business quickly and effectively. 

 

Once you have their attention, you must then drive them through a process of 
discovery that will completely eliminate their fears of moving forward, excite them for 
your process, and give them a reason to move forward.  

 

This means that, while your USP is an important piece of the marketing puzzle, it will 
NOT guarantee an effective customer journey. 

 

You might be the very best in the business, or you do it better, cheaper, faster, etc.  

BUT… 

People buy on emotions too.  

 

They need to see why you’re the best, why there is no risk, and they need social proof. 

 

More on all of this later… 

 

Finding your Audience at the  
Right Time with the Right Messaging 



I love to help my clients niche down. This allows them to pick their highest dollar 
services and create a system of driving sales there instead of spending time on 
services that cause headaches. 

 

Todays consumers are overwhelmed. 

There is more information and more choices than ever before. 

 

Standing out in the crowd is harder than ever.  

 

That is the problem with generalized marketing strategies.  

your audience will see you as “just another” company. 

 

When your messaging, offer, branding, and process is tailored to a customers 
exact needs, they can’t help but want to learn more. 

 

Take a minute to identify what services you like to perform the most. Whether that 
be that the service provides the greatest ROI, or it helps the most people, or that it 
is the most enjoyable work. 

 

Once you identify that “niche”, you can now tailor your online marketing strategies 
to that one area of expertise. 

 

This way, you'll spend more time doing exactly what you want to do, and you’ll 
have a greater opportunity to sell your audience. 

They will see you as an expert and as a solution to their needs. 

Your processes can be systemized and automated, and your marketing can be 
scaled.  

Niche and High Ticket 



How do you build an effective marketing strategy? 

The key to discovering the answers lies in asking the right questions.  

 

Take some time on following page to answer the questions as true as possible. 

 

This practice will open up more doors for your business than knowledge ever will.  

 

 

 

 

"We hear only those questions for which we are in a position to find answers."  

- Friedrich Nietszche 

 

"He who asks a question is a fool for five minutes; he who does not ask a question 
remains a fool forever."  

- Chinese proverb 

 

"It's not that they can't see the solution. They can't see the problem."  

- G.K. Chesterton 

 

Asking the Right Questions 



What is your competition doing to drive results? 

What aren’t they doing that you can capitalize on? 

 

When it comes to evaluating your marketing strategies, we have to understand 
where your potential consumers are in their buyers journey, 

Awareness, Consideration, or Decision? 

 

How do they evaluate a purchase decision? 

What factors affect their decisions at each stage of their journey? 

 

What makes you unique? 

Why are you the obvious choice? 

 

How can we address objections before they occur? 

How can we provide massive value to your audience? 

 

Where can you be found online for either warm or cold audiences? 

 

Which strategies are wasting my time and money? 

Which strategies are providing ROI on my time and money? 

 

What strategies might I be missing out on? 

Asking the Right Questions 



In order to drive interest or traffic to your service, we need to tap into your 
markets mindsets and create a “Buyer Persona”. 

This buyer persona will be a complete understanding of who your highest value 
clients are and what drives them on the deepest level.  

 

Let’s do a little exercise here. 

Let’s say you install high end luxury dream pools. 

 

Meet Shannon:  

Shannon works 40 hours per week for a mid-size law firm. She loves margaritas on 
the beach, has three kids and a loving husband. Loves her time off of work and 
being with family.  

She owns a nice, mid-tier home and lives comfortably. 

 

Let’s say she has a decent backyard pool but she doesn’t use it often because it 
just doesn’t have “comfort, class, friends, etc.” 

 

Where can we find Shannon online and what would motivate her to consider 
installing a luxury dream pool? 

Understand your Buyers 



There are many ways Shannon may discover “Luxury Pools LLC”. 

1. Searching for luxury pools 

She’s warm and ready to go, we get your business in front of her with the right 
web design, offers, and conversions strategy. SOLD. 

 

2. Discovering your work through social media 

She hasn’t thought about redesigning her backyard yet, but, she’s impressed with 
the possibilities! She follows your accounts and is reminded about the opportunity 
for years to come.  

 

3. A cold advertisement from your business 

Many different strategies here based on psychology and offers. But, in this 
advertisement, you drive curiosity and intent through a few methods. Things like a 
limited time, free blueprint to a new backyard. Free quotes. Discounts and special 
financing.  

 

Show her the potential of redesign with waterfalls, outdoor bar, jacuzzi, stunning 
fireplace and design. 

Address objections in the landing page, excite her about the affordability and 
opportunities to enjoy her home anew. 

 

4. Retargeting 

Shannon has clicked on your pages or followed you on social media. Because of 
this, we can find her anywhere else online and place another ad in front of her at 
the right time of day with messaging that may respark her curiosity and drive her 
to pick up the phone and give you a call.  

 

Her Buyers Journey 
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Building Value 

Your customers know how to do research and they are still human beings, not 
robots. We all have our biases and things that drive our purchasing decisions.  

 

We need to remember that we are selling to PEOPLE and not demographics.  

 

Unfortunately (and fortunately), understanding your customers biases and 
purchasing motivations can help you drive more sales online than ever before. 

  

In fact, there are multi-million dollar companies out there whose only job is to 
convert psychology into advertising. 

 

 

So, how do we do this? 

Giving your audience a reason to buy 



Just like we did before, we need to understand your target audiences and give 
them what they want deep down.  

 

Product Catalogues 

Special Financing 

Budgeted Builds or Luxury Builds 

PDFs, eBooks, and Cheatsheets such as: 

Guides to picking the right contractor 

Regulations and considerations to home additions guidelines 

 

Show them why you’re the best 

Tell them a story 

VIDEO 

 

Offer them something for FREE.  

 

Give them a questionnaire that will build them a dream build: 

What’s great about something like this is that it is low commitment.  

(In this questionnaire. Ask them if they want a different options… 

bar, waterfall, pool shape and depth, Jacuzzi, toys, tables, lounges, fireplaces, etc.) 

 

With all of the answers they are redirected to a video showcasing exactly what 
they want to build. 

 

 

It’s as simple as this.  

1. Give them what they want and get them excited 

2. Eliminate their fears 

3. Drive them to the next step 

4. Sell 

How do you build value? 
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Sales Funnels 

Sales funnels will allow you to customize your marketing campaign to the people 
that you want to buy your service.  

A sales funnel is a specialized series of steps that your customers will take to go 
from an advertisement or a post and into a customer.  

 

An example of this would be: 

Advertisement  Landing Page  Download eBrochure  Schedule appointment 
 Follow-up  Another Appointment  SOLD  Long term follow up or cross 
sell services 

 

Funnels are custom tailored to your segmented audiences and their needs. 

You must also take into account WHERE this traffic comes from.  

 

Because of this, every marketing campaign and traffic generation strategy need to 
be carefully designed to maximize market penetration and to maximize the 
conversion percentages of each person who discovers your product. 

 

Not only will these funnels change based on your audiences… 

But… 

They will change based on YOUR motivations as well. 

What service would you like to sell? What do you want your customers to do? 
What are your long term follow up strategies? How much do you want to spend 
and how many new clients do you desire? 

 

Your messaging and offers have to be evaluated within each state of the buyers 
journey. Cold leads, warm leads, or hot. What stage are they in and what do they 
need to see and hear to continue with your services? 

The Buyer Journey 



Sales Funnels 

Data has become the gold rush resource of the 21st century.  

 

It has built some of the largest companies in the world. 

 

and you can take advantage of that. 

 

 

Not only will data help you discover your customers online in the first place. 

But, 

Once they land on your webpages, download your content, view an email, watch a 
video, or heck, even think about your brand, 

 

We can now place an advertisement or a follow up right in front of them.  

 

Strategize about where they’ve been, what might interest them, and where they 
are in the sales process to ensure high quality advertisements and conversions. 

The Buyer Journey – Data and Retargeting 
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Audiences and Traffic Gen 

1. Identify the service you’d like to sell 

2. Identify the audiences that desire that service 

3. Identify the pain points and motivations behind your audience 

4. Build the sales funnels 

5. Drive targeted traffic 

 

We’ve talked about buyer personas. An in depth understanding of what REALLY 
drives your prospective audience to buy.  

If you remember our example from before, we created a persona for Shannon. We 
also and we talked about how to position yourself in front of Shannon for the sale. 

 

There are entire books on audiences, behaviors, and targeting so we wont go deeper 

 

 

So, now that we’ve already covered steps 1-4, how do we drive traffic? 

 

Now, let’s cover the PLATFORMs that you can use to find your potential audiences 
online and how to drive targeted traffic through these services. 

 

I won’t get into the nitty gritty such as relevancy, bidding, and all of the fun 
abbreviations, but you’ll understand the approaches to each channel.  

The Scalable Part 



There are many different online platforms nowadays and each platform will need 
to be approached with different strategies.  

 

1. Facebook 

Facebook is great for many different strategies and can be very effective. 

 

Organic - grow your audiences and keep yourself front of mind in your followers 
for years to come. (tough to grind every day in your industry) 

 

Pay Per Click (PPC) – My personal favorite. Target the people that will be the most 
interested in your service and place an advertisement RIGHT IN FRONT OF THEM.  

It’s like TV 2.0. They have to see your message, but your message is only being 
seen by potential customers!  

 

2. Google 

PPC - Place yourself in front of the people that are ready to buy NOW. By placing 
your ads in front of the right keywords, your cost per click drops, and your cost 
per acquisition drops.  

 

Organic – Be placed at the top of searches pertaining to your product/service and 
be placed at the top of Google Maps Searches.  

 

Let me say a few things here. 

1. SEO (Search Engine Optimization) is one of the biggest scams on the internet.  

2. SEO is the biggest driver of business growth. Period.  

3. SEO and my clients experiences with foreign SEO companies is half the reason I 
decided to consult, rather than to work as an agency. There were so many scam 
companies (I’ve talked to dozens of them and acted coy, realizing that they were 
full of crap). It is far too easy to sell SEO, outsource to India, and make a ton of 
money, deliver little results, and walk away. It’s sad but it’s true.  

 

Organic strategies should be utilized in most businesses looking to grow. Not just 
utilized, but done WELL. There is a lot of competition for you here. But, if this is 
done right, you will be driving new sales basically for free.  

Platforms 



3. Google Adwords 

Most expensive but highest qualified leads available.  

 

The Google AdSense network can also drive your advertisement in front of 
targeted prospects on websites across the internet.  

If somebody is looking at your competition, has been to your website, or is 
showing interest in your services online, you can place an advertisement in front 
of them on any website that is part of the Google Adwords network. Places like 
news sites, forums, recipe sites, mobile apps, etc etc…. Everywhere. 

 

4. YouTube –  

A fantastic lead generation platform. Underutilized in your industry and is 
amazingly cheap.  

Somebody looking up how to build a backyard fireplace? 

Maybe how to resurface a pool? 

Fix a roof leak? 

Fix a screen lanai? 

BOOM – Advertisement for your company showcasing your work. 

 

5. LinkedIn 

A B2B lead generation machine. Target professionals and people with money. 
Keep things professional. Build an audience. Don’t be too salesy.  

 

6. Lead gen sites like HomeAdvisor.  

Most of you have experience with these sites.  

The only problem is that YOU aren’t driving your traffic. 

You need strategies that allow you to take the reigns.  

To develop strategies that allow you to put money in and get money out. To be 
the leader in your market.  

Platforms 



7. Instagram 

Fantastic platform. Very similar to Facebook Strategy. 

Showcase your work. Build organic audiences.  

Pay per click for people that are most likely to be interested in your services. 

 

8. Microsoft 

Same idea as Google Ads. BUT, is underutilized in most industries. 

Can be up to 50% cheaper than Google per lead.  

 

9. Other Ad Platforms 

Some ad services will allow you to place your messaging in mobile apps, games, 

and certain websites. Another asset to companies looking to grow

Platforms 



Don’t Hesitate to 

I love what I do and am here to drive YOUR 
success. There’s a lot that hasn’t been covered here 
today, keep an eye out for more valuable content. 

A conversation is free. 

Let’s Chat 

Start a Conversation 

http://www.growthbydesign.biz/

